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General terms and conditions 
for the sale of tickets and 
bookings carried out via SBB 
sales channels, as well as the 
use of the SBB web service for 
partners who do not pay a 
connection fee or receive 
commission 

1. Object of the contract and 
integral parts 

SBB AG offers interested partners 
a web service under the term 
Business to Partner. The web 
service enables the partner to 
request connections and articles 
via the “SBB web service” 
interface, and to display (affiliates) 
or sell (booking). 

In accordance with art. 418 ff of 
the Swiss Code of Obligations, 
SBB AG also commissions the 
partner to sell Swiss and 
international tickets and bookings 
of transport companies for public 
transport (hereafter “ticket”) 
according to and subject to the 
applicable fare and the provisions 
and policies of public transport. 

The parties are independent of 
one another and the contractual 
relationship does not establish a 
relationship under company law or 
a similar relationship towards the 
passengers of SBB AG or third 
parties. 

2. Principles 
2.1. 
These general terms and 
conditions supplement the 
registration agreement and are 
secondary to these. Subject to the 
fares and provisions of public 
transport. 

2.2. 
The partner acts on behalf of and 
for the account of SBB. 

2.3. 
Checking the obligation to pay 
value added tax is a matter for the 
partner. SBB is not liable for any 
claims by the federal tax authority. 

3. Distribution area 
No limitations have been agreed 
in the distribution area. 
Accordingly, the partner is not 
granted any exclusive rights to 

ticket sales in individual 
distribution areas. 

4. Issuing offices 
SBB AG transfers the right to the 
partner to authorise one or more 
issuing offices to sell tickets. At 
the request of SBB AG, the 
partner must submit a full and 
detailed list of all issuing 
offices/domains. In this respect, it 
is understood that SBB AG will not 
contact the issuing offices without 
the agreement of the partner. 

5. Range 
5.1. 
In principle, the tickets and 
bookings included in the 
distribution system can be sold. 
The current regulations of the 
system operator and the transport 
company are important. Changes 
to the range, price and 
programme, as well as new offers, 
are stored in the distribution 
system from the start. If the 
definitive booking is made and 
confirmed by the system, the 
transport companies guarantee 
correct fulfilment of the contract. 

5.2. 
The conditions of issue and the 
instructions for tickets held in the 
distribution system are included in 
the various fare documents of the 
transport companies. These are 
filed on the website of SBB AG. 
The partner is obliged to adhere to 
the current fare conditions. 

6. Distribution system 
6.1. 
Sales or the transmission of sales 
are carried out exclusively via the 
web service. 

7. Obligations of the partner 
7.1. General obligations 

7.1.1. 
The partner is obliged to promote 
the sale of SBB AG or transport 
company tickets, and adheres to 
all the provisions required as part 
of these general terms and 
conditions. 

7.1.2. 
The partner sells the tickets 
according to availability in the 
distribution system und complies 

with the fares, provisions and 
instructions of SBB AG or the 
transport company, as well as 
their applicable general 
conditions of business. 

7.1.3. 
The partner indicates on the 
invoice to the customer (along 
with the issuing of the ticket) by 
giving the Swiss VAT number of 
SBB, that SBB is the service 
provider. 

7.1.4. 
The partner informs SBB AG 
immediately of any modifications 
with regard to its organisation and 
registered address. 

7.1.5. 
The partner gives the customer 
information about the tickets sold. 
The partner reports this 
objectively and correctly and 
notes its requirements as a 
priority. The partner is also 
available to the customer for after 
sales service (except affiliates). 

7.2. 
Settlement rules (except 
affiliates) 

The partner effects the collection 
of the sales amount. In this 
context, with regard to the tickets 
sold by them or one of their 
issuing offices, this also assumes 
costs for proceedings and release 
fees not covered for the debt 
collection demanded by SBB AG. 

7.3. 
Liability regulations 

7.3.1. 
In the context of what is legally 
permissible, the partner is 
responsible without limit for 
complaints by customers and 
their claims if these were caused 
by errors and omissions by the 
partner or their issuing offices. 

7.3.2. 
The partner is liable with respect 
to SBB AG for the proper sale of 
tickets and bookings with regard 
to fares, provisions and 
instructions. 

7.3.3. 
The partner is liable towards SBB 
AG for the full sales value of the 
tickets and bookings issued. 
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7.3.4. 
Obligations of the user of the web 
service distribution system 

The partner is obliged to refrain 
from using the web service purely 
for timetable enquiries. The web 
service is only to be used in 
conjunction with bookings and/or 
links to the SBB WebShop or the 
SBB app. 

To connect to the test 
environment and further use of 
the web service, knowledge of 
software development and an 
adequate IT environment are 
absolutely vital from the partner’s 
side. The partner must ensure 
this. 

The partner is obliged to carry out 
prior testing on the integration 
environment, according to the 
test cases defined in Annex 1 of 
these terms and conditions, in 
order to achieve approval for the 
connection to the production 
environment. 

The partner notes that the web 
service is subject to further 
developments. Updates of the 
web service (release adaptations) 
are notified to the partner by SBB 
AG. The integration of the current 
valid version into the software 
solutions of the partner is the 
responsibility of the partner itself. 

The partner is obliged to follow 
release adaptations 9 weeks after 
SBB AG deployment at the latest. 
The version of the interface is no 
longer supported by SBB after 
this. 

The partner declares that they 
agree that third parties which have 
access to the interface via the 
partner or would like to use this for 
sales must be approved by SBB 
AG in advance. 

The partner is obliged to adhere to 
the defined look to book ratio 
based on the following listing: 

Timetable enquiries: /trips 

Timetable enquiries must be kept 
low. 
Timetable enquiries “/trips” are set 
in a ratio to the “/bookings”. 

The ratio may be a maximum of 
100:1. 

Offer enquires: /offers 

The offer enquiries must be kept 
low. 
The “price from” service is to be 
used wherever possible for price 
enquires. 
Offer enquiries “/offers” are set in 
a ratio to the “/bookings”. The ratio 
may be a maximum of 50:1. 

During the first year of use, both 
contract partners will collect and 
exchange findings and empirical 
data with regard to the look to 
book ratios. The system partner is 
aware that the ratios may be 
adapted during the first year of 
use. In this period, SBB waives 
the settling of fees if the 
abovementioned ratios are 
exceeded. 

The volume of enquiries on the 
part of the system partner must be 
reduced to a minimum in both 
cases. 

The partner ensures independent 
connection and operation of the 
interface. 

The partner ensures the safety of 
the data (server etc.). They are 
obliged to securely save the 
access data to the connection. 

8. Services and obligations of 
SBB AG 

8.1. 
SBB AG establishes the range 
available in the system. The 
partner receives access to all 
fares, connections, classes and 
other services of SBB and the 
transport company, insofar as this 
is technically possible. 

8.2. 
SBB AG provides the partner with 
the necessary sales documents 
and any advertising materials. 
Special promotions and 
innovations which can be sold by 
the partner will be notified to them 
in good time. 

8.3. 
SBB AG provides first level 
support in fare application 
enquiries. 

8.4. 
SBB AG provides the 
documentation and specifications 
for the web service. 

8.5. 
SBB AG provides an integration 
and production environment. 

8.6. 
SBB AG is available for questions 
with regard to connection, 
whereby technical support is 
reduced to a minimum should 
payment of the connection fee not 
have been made. 

8.7. 
SBB AG ensures the operation of 
the web service as well as its 
maintenance. 

8.8. 
SBB AG gives information on 
adaptations to the interface at an 
early stage and adapts the 
documentation. 

9. Brand, communication and 
passing on of information 

9.1. 
The word mark, design mark and 
service mark 

are the exclusive property of SBB 
AG. 

9.2. 
SBB AG grants the partner a free, 
non-exclusive, non-transferable 
right to use this word mark, design 
mark and service mark for the 
purposes arising from this 
contract. 

The partners develop the 
presentation for the customer 
together. However, SBB AG 
ultimately decides how the market 
presentation, positioning, naming 
and design (logo, colours, 
typography, etc.) of their product 
or service arising from the 
cooperation, will proceed in the 
context of the SBB umbrella brand 
strategy. For this purpose, the 
SBB brand management is to be 
included at an early stage when 
working this out. Existing brands 
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of both parties remain unaffected 
by this cooperation. 

All communications aspects of this 
project are managed in full by 
SBB AG and coordinated with the 
partner. This also applies to their 
own partner communication 
content if this is associated with 
this project or cooperation. 
Information obtained may not be 
used either by the parties or as a 
whole in sub-sectors outside this 
project for their own purposes or 
the purposes of third parties. 

9.3. 
Involvement of third parties: 

The involvement of third parties to 
fulfil the contract requires the prior 
written agreement of SBB AG. 

10. Connection fee and 
commission 

The payment of a connection fee 
is waived. For this reason, nor is 
any commission paid. 

11. Payment 
 (except affiliates) 

11.1. 
SBB AG invoices revenue 
amounts owed by the partner 
according at defined intervals, 
printed out in CHF (including VAT) 
and based on the system fare 
prices. The gross amount is 
invoiced. 

11.2. 
If the partner falls behind with the 
payments, SBB AG is entitled to 
demand default interest. The 
interest owed after the proper 
payment term of 30 days has 
expired is charged at a rate of 5%. 
Besides this, SBB AG can block 
access to the distribution systems 
without consultation if the payment 
terms are not adhered to. 

12. Collateral security (except 
affiliates) 

In the event of achieving an 
annual turnover of CHF 20,000, 
the partner is subject to the 
provision of securities to ensure all 
rights and claims of SBB AG. This 
abstract and irreversible 
guarantee, which is also to be 
paid at the request of SBB AG is 

to be made according to a 
predefined amount. 

13. Start and duration of the 
contract 

13.1. 
The contract comes into force as 
soon as SBB AG has accepted 
the application of the contract 
partner, but in any event, with the 
use of the web service by the 
contract partner. SBB AG 
reserves the right to reject 
applications. The contract may be 
cancelled in writing by each party 
in accordance with a notice period 
of three months at the end of a 
month. 

13.2. 
The relevant terms and conditions 
are accepted by the sales partner 
when the contract comes into 
effect through confirmation by 
SBB AG. 

13.3. 
The contractual relationship can 
be terminated on serious grounds 
at any time without notice and 
without compensation claims for 
the cancelling party following 
unsuccessful reminders. SBB AG 
is entitled to this right in particular 
if the partner contravenes their 
contractual obligations grossly or 
repeatedly or their 
creditworthiness is questionable. 
SBB AG is also entitled to this 
right if external circumstances 
arise which unreasonably impede 
the delivery of SBB services in an 
unforeseen way. 

13.4. 
There is a right to terminate the 
contract in particular: 

For each party: 

If one party is incapable of acting 
or paying, if an application for or 
opening of insolvency proceedings 
has been made against them, if 
they themselves have filed such, if 
insolvency proceedings against 
them have been rejected due to 
lack of assets, or if all occurrences 
mentioned here are imminent. 

If a party does not comply with 
important obligations which they 
should observe according to the 
contractual relationship, and which 
are their responsibility, and does 

not re-establish the contractual 
status within 15 days despite 
written specification of a deadline 
after receiving an appropriate 
written request delivered by 
registered post. 

If adhering to the contract is not 
reasonable for a party as a result 
of a force majeure. 

For SBB AG: 

In the event of not adhering to the 
contractually agreed obligations of 
the partner, for example, to 
minimise the risk of a lack of audit 
compliance. 

With the use of the service by third 
parties without the prior written 
agreement of SBB AG. 

Where there is an unreasonable 
impediment to the service, for 
example, ongoing exceeding of 
the look to book ratio. 

For the partner: 

If significant, unreasonable 
disadvantages arise for the 
partner as a result of a service 
change. 

13.5. 
With the termination of the 
contract, all claims are due which 
arise from this contract. The 
partner must settle the SBB AG 
balance in particular. Definitive 
billing must be issued by SBB AG 
one month after termination of the 
contract at the latest. The partner 
checks the billing within one 
month and informs SBB AG of the 
result straight away. The SBB AG 
debt established via the final 
accounting becomes due with the 
official communication of the 
partner. 

13.6. 
Tickets that are sold as long as 
this contract is still in force are 
considered to be valid up to its 
expiry. 

14. Protection of confidentiality 
and data protection 

14.1. 
The parties treat all information in 
confidence, which is neither 
common knowledge nor generally 
accessible. 
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14.2. 
The partner is obliged, in 
particular, to keep secret all 
information, data and documents 
made known to them in executing 
the contract, and to neither copy it, 
make it accessible to third parties 
nor use it in any other way. 

14.3. 
The partner is obliged to inform 
their employees and third parties 
involved with them, who inevitably 
receive knowledge of the 
information and documents fully or 
in part in conjunction with the 
fulfilment of the contract, about the 
existing outlined obligation for 
absolute secrecy, and to hold 
them to this secrecy. Furthermore, 
they take all measures required 
which are suitable to ensure the 
upholding of this obligation to 
secrecy. The confidentiality of the 
data and/or the security with 
regard to data access is thereby 
encouraged, so that only persons 
designated by the partner, or only 
those persons at SBB AG required 
to ensure the operational running 
of the system, the technical further 
development and the auditing of 
the system, receive access to the 
data of the parties. 

14.4. 
Confidentiality in the scope 
mentioned above is to be 
maintained before the contract is 
concluded, and remains in place 
after the contractual relationship 
ends. Subject to legal obligations 
to provide information. 

14.5. 
The processing of personal data is 
absolutely essential in the context 
of the contractual relationship in 
accordance with data protection 
law. All data are intended 
exclusively for use according to 
the contractual services. Each 
party remains the owner of the 
data which they bring in. The 
parties to the contract guarantee 
that all personal customer data 
provided to them or becoming 
known to them, and associated 
peripheral data, are used 
exclusively for the contractual 
delivery of services. 

14.6. 
After expiry of the contractual 
relationship, the parties must 
destroy the data accepted from 
the other contract party as soon 
as this is no longer required to 
fulfil the contract, but with the 
ending of the contract at the latest. 
The parties are obliged to keep 
secret all information about rail 
customers or bank customers 
becoming known to them with the 
execution of this contract. In 
particular, these data must not be 
made accessible to unauthorised 
third parties nor should they be 
used in any other way. This 
obligation also continues to apply 
after the contract has ended. 

14.7. 
The parties take technical and 
organisational precautions so that 
incidental personal data are 
protected against perusal by third 
parties. They apply at least the 
same level of security that they 
would use for their own 
requirements. The security 
precautions must meet the current 
technological state-of-the-art and 
must be economically reasonable. 
In particular, the contract parties 
ensure through the use of suitable 
means (virus scanners and 
firewalls) that unauthorised access 
to the data is prevented or 
prohibited, insofar as this is 
possible with reasonable 
economic and technical effort. The 
contract parties are aware that 
complete protection from harmful 
data is not possible. If a threat 
cannot be reasonably and 
promisingly eliminated technically 
and economically in other ways, 
SBB AG is entitled to immediately 
delete data provided with harmful 
code. 

14.8. 
If personal data has to be 
exported outside Switzerland due 
to the contract and the fact that 
the company operates a computer 
centre outside Switzerland, and if 
the country in which the computer 
centre processes the data has no 
relationship to data protection 
legislation equal to that in 
Switzerland, the company is 
obliged to conclude an additional 
data protection contract (EU 

standard contract clause) with 
SBB AG). 

14.9. 
The parties take technical and 
organisational precautions so that 
the legal obligations arising 
towards the persons recorded 
through data collection can be 
observed, particularly information 
requests and calls to delete data. 

15. Licence rights and 
intellectual property and 
usage rights 

15.1. 
SBB AG grants the partner the 
non-exclusive (simple) right to use 
the web service of SBB AG for 
selling the predefined range. The 
partner does not receive rights 
beyond this, particularly to the 
interface, the applications or the 
operating software of SBB AG, 
and the persons assisting SBB 
AG. 

15.2. 
No rights beyond the usage 
mentioned in this quotation are 
transferred to the partner with the 
signing of this contract. Each party 
remains fully entitled to the 
intellectual property rights they 
own. 

15.3. 
There is no handing over of 
hardware and software to the 
partner. 

15.4. 
Usage right for documents 

For operations, SBB AG grants 
the partner the free, non-
exclusive, simple sub-licensable 
right to save and print out the 
information provided and to copy it 
and issue it to a reasonable 
degree for the purposes of this 
contract. Any existing trademark 
references must be retained. 
Passing on the documents to third 
parties, except to the partner’s 
own suppliers, is prohibited. 

16. Assignment and transfer of 
rights and obligations 

Both parties can only assign rights 
and obligations from the contract 
or individual parts of it, or 
associate it with names other than 
that of the partner and SBB AG 
with the written permission of the 
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other party in each case. They 
must inform each other of this. 

17. Integrity 
17.1. 
The contract parties take 
reasonable measures for the 
purposes of ensuring conformity to 
the law and the regulations. They 
are particularly obliged to uphold 
the principles and rules set out in 
the SBB AG Code of Conduct 
(www.sbb.ch – Group – About 
SBB – Organisation – Law and 
Compliance – SBB Code of 
Conduct). 

17.2. 
The contract parties are obliged to 
take all measures required to 
avoid corruption. 

17.3. 
The partner is obliged to take all 
measures required to avoid 
inadmissible bid collusion to the 
detriment of SBB AG (e.g. fixing of 
prices, market share or rotation) 
and to refrain from such 
inadmissible bid collusion. 

17.4. 
In the event of the contravention 
of obligations according to section 
17.2 and 17.3, the partner must 
pay SBB AG a contractual 
penalty. Per contravention, this is 
15% of the putative remuneration 
agreed under the contract affected 
by the breach, but a minimum of 
CHF 20,000. SBB AG can also 
claim the damages arising, insofar 
as the partner cannot prove that 
they are not at fault in any way. 

17.5. 
The partner contractually assigns 
the liabilities of this clause 
contractually to the third party with 
which they are involved to fulfil the 
contract. 

17.6. 
The partner also notes that 
furthermore, a breach of the 

obligations according to section 
17.2 and 17.3 usually leads to 
exclusion and/or revocation of the 
contract award as well as 
premature termination of the 
contract by SBB AG due to 
serious infringement. 

18. Audit right 
18.1. 
SBB AG is entitled to check 
partners’ adherence to the 
obligations according to the 
“Integrity” clause as well as the 
upholding of other important 
obligations themselves, or via an 
independent audit company they 
specify, as part of an audit. SBB 
AG cannot demand such an audit 
more than once per calendar year 
without giving reasons. SBB AG 
notifies the partner of the 
conducting of the audit in writing, 
unless SBB AG estimates there is 
a case of imminent danger. 

18.2. 
The partner can demand that the 
audit is carried out by an 
independent third party. In this 
event, the partner bears the costs 
of the audit in any case, otherwise 
only if the audit identifies that the 
partner has breached the 
obligations according to the 
“Integrity” clause or other 
important contract obligations. 

18.3. 
If the audit is not carried out by 
SBB AG themselves, SBB AG is 
only informed in the audit report of 
whether the partner is following 
their contractual obligations unless 
there is a contravention. In this 
case, SBB AG has an extensive 
right to view the information 
relevant to the contravention. 

18.4. 
The partner contractually assigns 
the liabilities of this clause to the 
third party with which they are 
involved to fulfil the contract. 

19. Severability clause 
Should a provision of the contract 
be or become null and void or 
ineffective, this does not affect the 
remaining parts. In the event of 
the invalidity or ineffectiveness of 
a clause, the parties will replace 
this with an effective clause, which 
is closest to the economic purpose 
of the ineffective provision 
according to the original intention 
of the parties. 

20. Written form 
20.1. 
SBB AG retains the right to modify 
the general terms and conditions 
at any time. The contract partner 
will be informed in a suitable form 
about materially significant 
changes to the general terms and 
conditions. In the event of 
disclosed modifications, the 
contract partner is entitled to 
terminate the contract in writing 
exceptionally, at the entry into 
force of the new conditions. 

21. Applicable law and court of 
jurisdiction 

This contract is exclusively subject 
to Swiss law. The sole place of 
jurisdiction is Bern. 

22. Contact 
Address of the Passenger Division 
of Swiss Federal Railways: 

Swiss Federal Railways SBB 
Personal Traffic Division 
Wylerstrasse 123/125 
CH-3000 Bern 65 

August 2019 
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Test cases: SBB web service for retailers
Annex 1 

The partner obtains access to the integration environment. The partner verifies the connection to the web service is 
successful by carrying out the following test cases: 

The date for carrying out the test cases is agreed by both sides. 

After acceptance of the test cases by SBB, the partner receives access to the production environment and can start with 
the sales or agent function. 

Test case to be carried out by partner Verification by SBB 
Date: 
On the 2nd day of the next month 

Route: 
Bern Wyleregg–Zurich Glattbrugg 

Offer: 
1st class, 1 adult 

Language: DE 

Ticket: application/pdf (PDF) 

Offer is correctly presented in the GUI of the 
partner: 

• Prices 
• Connection 
• Conditions 

The ticket is correctly presented. 

The delivery of the sales data to the SBB systems 
has been carried out correctly. 

Date: 
On the 15 day of the next month 

Route: Geneva Airport–Basel Zoo 

Offer: 
2nd class, 1 adult Half Fare Travelcard and 1 child 
(4 years) 

Language: FR 

Ticket: text/html (ScreenTicket) 

Offer is correctly presented in the GUI of the 
partner: 

• Prices 
• Connection 
• Conditions 

The ticket is correctly presented. 

The delivery of the sales data to the SBB systems 
has been carried out correctly. 

Date: 
On the 30th day of the next month 

Route: 
Lugano–Thun 

Offer: 
2nd class, 2 adults (1 x Half Fare Travelcard, 1 with 
no reduction) and one child aged 8 years 

Language: EN 

Ticket: application/vnd.apple.pkpass (Wallet) 

Offer is correctly presented in the GUI of the 
partner: 

• Prices 
• Connection 
• Conditions 

The ticket is correctly presented. 

The delivery of the sales data to the SBB systems 
has been carried out correctly. 
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Test case to be carried out by partner Verification by SBB 
Date: 
On the 2nd day of the next month 

Swiss Travel Pass for 4 days 

Offer: 
1st class, 1 adult 

Language: DE 

Ticket: application/pdf (PDF) 

Offer is correctly presented in the GUI of the 
partner: 

• Prices 
• Conditions 

The ticket is correctly presented. 

The delivery of the sales data to the SBB systems 
has been carried out correctly. 

Date: 
On the 15th day of the next month 

Swiss Travel Pass for 15 days 

Offer: 
2nd class, 1 adult and 1 young person (23 years) 

Language: FR 

Ticket: text/html (ScreenTicket) 

Offer is correctly presented in the GUI of the 
partner: 

• Prices 
• Conditions 

The ticket is correctly presented. 

The delivery of the sales data to the SBB systems 
has been carried out correctly. 

Date: 
On the 20th day of the next month 

Swiss Half Fare Card 

Offer: 
Swiss Half Fare Card 

Language: EN 

Ticket: application/vnd.apple.pkpass (Wallet) 

Offer is correctly presented in the GUI of the 
partner: 

• Prices 
• Conditions 

The ticket is correctly presented. 

The delivery of the sales data to the SBB systems 
has been carried out correctly. 

Date: 
On the 30th day of the next month 

Swiss Family Card 

Offer: 
2 children (7 and 10 years) 

Language: EN 

Ticket: application/pdf (PDF) 

Offer is correctly presented in the GUI of the 
partner: 

• Prices 
• Conditions 

The ticket is correctly presented. 

The delivery of the sales data to the SBB systems 
has been carried out correctly.
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